
Cans “star” 
in Dr Pepper’s Iron Man 2 campaign

$100 million marketing campaign is supporting 
what is likely the biggest movie 
event of 2010. And beverage 
cans are a big part of it.

In the largest movie tie-in for 
a carbonated soda in more than 10 years, 
Dr Pepper teamed with Rexam’s Graphic 
Art and Printing Plate Operation to replicate 
movie graphics on millions of beverage 
cans for reproduction throughout the U.S. 
manufacturing network. Images of Tony 
Stark, Iron Man and other key characters 
were brought to life on 14 collectible cans of Dr Pepper, Diet 
Dr Pepper, Cherry Dr Pepper and Diet Cherry Dr Pepper.

This promotional program also includes a national 

advertising campaign featuring Iron 
Man comic book co-creator Stan Lee 
and two brief appearances of the Dr 
Pepper soft drink can in the film. 

If box office returns are any 
indication of brand visibility, the 

investment seems to be worth it. Iron Man 2 made $133.6 
million in its opening weekend, the fifth-biggest of all time. 

In fact, after less than one month in 
theaters, it has taken in more than 
$300 million.

Dr Pepper is hopeful this will 
translate into increased sales. “It’s 
one of the biggest movie partnerships 
we’ve ever done,” said Dr Pepper 
spokesman Greg Artkop. “If the box 
office performance of Iron Man 2 is 
reflected in Dr Pepper sales, we’ll be 
very happy.”

Dr Pepper and Rexam have a history of teaming up for 
major superhero films, which have included past beverage can 
promotional tie-ins with the Spiderman and X-Men franchises.

“�It’s one of the biggest movie 
partnerships we’ve ever done. 
If the box office performance 
of Iron Man 2 is reflected �
in Dr Pepper sales, we’ll �
be very happy.”   

     — Greg Artkop, Dr Pepper
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You lead a big, busy, three-dimensional (3D) life. This is the 
drink to match that. That’s the premise behind Revolution 3D. 
This “multi-dimensional” beverage is an all-natural blend of 
white tea, super fruits and essential vitamins, and is available 
in 12 oz. Rexam SLEEKTM cans. 

Revolution 3D delivers powerful antioxidants, is low in 
calories and provides 100 percent of the recommended daily 
value of Vitamin C. It was initially launched in pomegranate, 
blueberry, mango and apple flavors. Revolution recently added 
a pink grapefruit flavor, which is sold in a special pink can 
to honor those battling breast cancer. Fifty percent of the net 
proceeds of 3D Pink Grapefruit are donated to 
breast cancer 
charities. 

The company 
chose aluminum 
cans because 
of their 
recyclability 
and superior 
shipping and distribution 
economics. Unique can graphics 
are also an important element of 
this product line. Each can features 
realistic images of fruit to help the 
Revolution 3D brand stand out. 

They are pleased with how Rexam 
has delivered. “Revolution 3D is a crisp 
and refreshing beverage that was created 
to offer a healthy alternative to artificial 
drinks,” said David Watson, CEO, Revolution. 
“As a global leader in consumer packaging, Rexam 
has been an excellent partner to us and we are 

confident that they will continue to help us build our brand 
and expand our market reach.” 

Revolution 3D is currently available at select retailers in 
Arizona, Texas, Oklahoma and California. The company 
plans to build on its current success 
with upcoming expansion into 
New York and Florida. For 
more information visit 
www.Revolutiontea.
com/3D or www.
Drink3D.com.

Rexam helps
start a

• �One aspect of the company’s Sustainability focus is 
supporting the continuous improvement of our local 
communities. Rexam recently made good on this 
direction by supporting a program that 
helps drive the spread of technology 
and education in impoverished 
areas of Venezuela. The program is 
called Superatec, a non-profit effort 
that provides technology, human 
development and job skills classes to 
150 low-income individuals to enhance 
employability, productivity in the 
workplace and, consequently, earning 
potential and living standards.

• �Another Rexam Sustainability win was recently 
landed by the Winston-Salem plant in receiving the 
2009 Air Quality Award from the Forsythe County 

Environmental Affairs Board. The award is 
given to businesses that meet the county’s 
requirements for air quality, including 
monthly emissions calculations, quarterly 
emission reports, annual compliance 
certification, proper operation of their 
regenerative thermal oxidizer (RTO) 
pollution control device and the use of 
coating materials and inks that comply with 
regulations.

“�Rexam has been an excellent partner 
to us and we are confident they will 
continue to help us build our brand 
and expand our market reach.”    

          — David Watson, CEO, Revolution
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Superatec teaches job skills and human 
development through technology.


